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igital Innovation in Tourism
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Incheon’s Smart Approach
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Smart Platform, ‘Incheon easy’

Public + Innovative companies + Local residents come together to create a tourism ecosystem

1. Enhancing Tourist Attractions 2. Involving Innovative Companies 3. Expanding Local Participation

Smart Experiences Smart Environment Smart Eco System
Fun and Convenient Creating a Business Environment for Sustainable Local Tourism Ecosystem
Tourism Experiences Innovative Companies

Korea’s 1st Smart City “ Digital Transformation
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Smart Functions, Lasting Stories: How Incheon Guides Digital Tourism

» Improved accessibility for users(IMap navigation, parking information, etc.)

Ehhancing Tourist
Attractions
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Smart Experiences
Fun and Convenient
Tourism Experiences
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P Better benefits for users(Mobile stamps, audio guides, etc.)
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Data Monitoring & Visitor Behavior

& Public and Private Sector Data Matching Initiative

Involving Innovative
Companies

Smart Environment

Creating a Business Environment for
Innovative Companies
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p 50,000 data records of Incheon Tourism Data Points of Interest

p 150 data records of Incheon food tourism data

» Platform-based analysis of visitor data
(movement patterns, revisit rates, etc.)
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Local Business & Digital Coupons

» Promotion of online business digitalization (Promotion via app channels)

p Offering Coupons Linked to Major Events to Drive Foot Traffic via Social Media

L ‘*‘77 - -

Expanding participation , ST P—

with local residents
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Smart Eco System
Sustainable Local Tourism Ecosystem
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Impact & Results

P Satisfaction rating of 4.7 out of 5

» Over 92,000 registered members

p Over 286,000 downloads
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Incheon Tourism Organization

wwkkk 202247202

GEOHA YEO A YET L0 (T B2E AT OO0 S00E 2 BA 202 448 2 T U302 R AT 128
CREE SR UST U 2T EOATHEQZ 22 Y= QOO TMOE O T2t HZE SH ZAEBES M ojd2 2

WEASE =+ U= My E35 = 221820 I“”%‘Jliﬂolﬂi'ﬂéﬂlﬁ.

AET0B0 0 2R RETL 2T
qRtRERUL? o
INCHEON TOURISM ORGANIZATION WNETZ9Y

gee ﬂﬁexlﬁ’% 1) 29 Y, &3, E, 72 220 8 ZRAH 0 22 ﬁ%%ﬂﬂl\%’wﬁ%ﬂ
HeN|UULE 5 EA2 AHOIH0| /% & YA G L2 HEAZ o] =83t AHeX 7t HFELC,

T
=o
rat

*khkk 2022478 3%

AZEG Y0 4T B 7850 oA £5, 2ERAL LY “M*%“ SO AHHES AZE + ACEEE LR ENCR.2
CIQ7I0[EE GloiM EX+ G2 SICi2HE OfH £ SiLdiL BASOHA @S 2 = 0= B H2(E2 Qlrka “RaLc
. -

HEZS AL s 2202 GE| T S U2 L0 L o] fle Y R BEES SR 2D 0E RUTHA e a2
O 23aM 232 4203 6 A0 7|99 B AH0EE T+ U7 43EUn

MER 8301 0 277t R8T FAE

REE S35 - A | oe



all ways INCHEON

& N\
Creating synergistic effects
through partnerships
with local businesses

Revitalization and branding of Creation of a data-based smart
Incheon Smart Tourism City tourism ecosystem

* Improving the Incheon Smart Tourism City brand * Improved data utilization through big data * Establishing a collaborative council body for

- Strengthening the competitiveness of Incheon easy ~ * Release of public data & development of integrated regional coexistence

services » Promoting vitality of local commercial districts
& offline hubs



